TOUriISMe /
MoONnTreaL

PRESS RELEASE
FOR IMMEDIATE RELEASE

Tourisme Montréal launches two directories designed for delegates looking to make a difference

Montreal, April 6, 2023 — Tourisme Montréal continues its sustainable development efforts with the
launch of two directories designed to help corporate event organizers and delegates looking to make a
positive social and environmental impact in the city. The first directory lists a variety of donation
opportunities in addition to recycling and reuse options to offset an event footprint, and the second offers
an array of volunteer activities available in the Montréal community.

According to Yves Lalumiere, President and CEO of Tourisme Montréal, these tools meet a need expressed
by visiting businesses and arein line with the Harmonious Destination strategy: "Business event organizers
are concerned about generating a positive footprint during their visit and leaving their mark afterwards,"
he explains. “Sustainability is at the heart of our tourism development, so these two new directories are
a way for us to keep Montreal at the forefront of industry trends, while generating a positive impact for
citizens and local organizations."

Designed primarily to meet the needs of delegates, the two directories compiled by Tourisme Montréal,
in partnership with SENS communication, make it possible to explore Montréal by discovering how to
leave a responsible socio-ecological footprint. The Donation, Recycling and Reuse Directory, for example,
features organizations to which it is possible to donate surplus food, clothing, furniture and equipment
not used during corporate events.

The Directory of Volunteer Activities offers a list of group volunteer opportunities, including turnkey
projects to facilitate organization for companies looking to do their part. In fact, the program details
essential information about the organizations, such as their size, mission, volunteer activity format and
convenient times in which to organize them. As such, companies can give back to the community by
helping causes such as homelessness, food insecurity, environmental preservation, and social
inequalities.

About Tourisme Montréal

Tourisme Montréal is a 100-year-old private, non-profit organization that works to position
Montréal as an international-calibre leisure and business travel destination. Uniting nearly
1,000 businesses and organizations working directly or indirectly in tourism, Tourisme Montréal
plays a leading role in the management and development of Montréal’s tourism business, and
makes recommendations on issues surrounding the city’s economic, urban and cultural
development. For more information, go to www.mtl.org.
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Information and Interviews:


https://senscommunications.com/
https://indd.adobe.com/view/e58231c6-3151-4203-b04f-260a93d15b62
https://indd.adobe.com/view/0c31e9cb-acba-4a44-95d6-1e3368590519
http://www.mtl.org/
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